SURREY NANOSYSTEMS & VANTABLACK

CHALLENGE

With the 2014 launch of Vantablack, Surrey
Nanosystems went - almost overnight - from
working with clever but fairly obscure technologies,
to being Rockstar scientists. With such explosive
growth and attention, CEO David Wong and CTO
Ben Jensen were so involved with the business of
inventing, productising and marketing a brand-new
material that they simply didn't have time to reinvent
the company website. Fast forward to 2015 and
although Vantablack is all over the science journals,
current affairs programmes and newspapers, it
barely had a mention on the SNS website! The
company heeded a hew design which would be in
keeping with the innovative nature of the material
and a website which was capable of telling the
Vantablack story.

BUSINESS IMPACT

The lack of a meaningful, fully-functional website
meant that SNS was impacted in a number of
significant ways. SNS was unable to manage and
protect its brand and clearly demonstrate its status
as Vantablack's inventors. This was compounded by
the inability to capitalise on the enormous press
coverage through its lack of tools to both engage
with visitors and also to capture their information.

The scarcity of meaningful content about
Vantablack on its website also meant that SNS was
unable to provide the mass media with accurate
and regular information. Without a platform to
engage and inform its audience, SNS was unable to
showcase the incredible photography and video
footage that demonstrate Vantablack's properties.

SNS was failing to full capitalise on the excitement
and opportunity that Vantablack provided.
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